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The Canadian beef brand story is more than just a mark on a product. It's a way of being. A way of thinking and feeling;
of connecting and collaborating; of telling the truth about why we exist, what makes us remarkable and how we go about
doing what we do. It stands for what we believe in and what we value.

When something goes as deep into our lives and into our way of living as Canadian beef, you understand there’s much
more to our brand than our logo or a tagline. It has meaning and it matters. It's our promise, our pride, our history and
vision. And there is a story we tell ourselves and inspire others to tell about us; a story that lifts a product from a commodity
to an experience and, in doing so, connects one person to another in a way that means something to both.

This is our story, the Canadian beef brand story, and we are pleased and proud to share it with you.






It is wonderful to feel the grandness of Canada in

the raw, not because she is Canada but because

she’s something sublime that you were born into,
some great rugged power that you are a part of.

It is also a country of people who celebrate their interdependence with the land
and the animals they raise. It is a society of hard-working, creative individuals
who have developed innovations and expertise over great distance. And it is a
nation that has become an example to the world for understanding the role of
humans and animals in nature, and working at home and abroad for peace,
order, and doing what’s right.

For all of us who work with Canadian beef, Canada itself is what shapes our
values and inspires our work. And Canada is what makes Canadian beef the
remarkable brand and product that it is.

Canada + Beef = The Canadian Beef Story
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/ Wide open spaces for cattle to graze: an environment that’s been
conducive to grazing herds since time began

/ An abundance of fresh air, clean water, and fertile soil

/ High-latitude summers with long days of sunlight and just the right amount
of precipitation for growing nutritious grass and grains

Cooler climates that are like a natural meat locker: much less stressful on
cows than any hot-weather ranchland

/ Cold winters that are ideal for the very best genetics for breeding
beef cattle

/ A heritage of hardworking ranching and farming families that are part of
the nation’s culture

/ A society with a deep appreciation for agriculture, animals, nature and
the environment

A caring and effective government capable of ensuring the highest
/ standards of quality and safety, and with sophisticated and enlightened
trade policies

/ People who are caring, ethical, and always open to innovation

/ A country that doesn’t settle for the bare minimum in terms of regulations,
and always does what'’s right

/ A globally savvy, multicultural people who understand the different roles
and meaning of beef in different cultures and nationalities

Now consider these criteria against the landscape, people and culture of
Canada and you will understand why we believe Canada is truly the world’s
perfect place for raising beef.
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Canadian beef is well marbled, flavourful and tender.
Packed with essential nutrients, Canadian beefis a
powerful protein and anchor to healthy eating with
a taste that people crave.










£ £ canadian beef has a strong foundation that is built
around the producer, reflecting a legacy with a rich and
proud heritage. Canadian farmers and ranchers produce
Canadian beef with integrity, and personify the brand.’

JAMES BRADBURY, BRAND OFFICER, CANADA BEEF
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Canadian beef is handcrafted from start to finish. Canadian
beef producers are active, hardworking, dedicated, honest,
careful, kind, friendly and diligent. There are beef farmers
and ranchers in every province in Canada, striving to bring
good food to your table and working to be good stewards
of the land and animals in their care. Together they make up
some 68,000 ranchers across the country. Individually they
are families, large and small, for whom cattle ranching and
farming is not just a business; it’s a way of life.
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Canadian beef is produced according to world-class
standards for quality and safety. The Canadian beef
grading system and our interlocking controls for
animal health and food safety are key contributors
to an exceptional eating experience.

PILLAR THREE:
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Canadian beef is produced through the efficient use of
pasture land, water management and environmental
conservation practices. Canadian farmers and ranchers

work towards economic viability, a sound environment
and social responsibility.
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Our farming and ranching families are the
cornerstone of our industry. They are the artisans
that hand craft one of the greatest foods our country
produces. As Canadians, we must show our pride in
our country and how Canadian beef is part of the

fabric that makes up being Canadian.

Canada Beef is responsible for developing business, marketing, and branding the entire beef and veal industry in Canada.

We work to create desire for Canadian beef as a sought-after, safe, nutritious, delicious premium food. Having done that,
we work to build and maintain loyalty to the brand.

Canadian Beef is the brand; it has a Brand Story. The keepers and promoters of that story are the men and women of
Canada Beef. But we don't just tell our story: we live it, doing so through the continual implementation of three cultural
initiatives: Connect, Innovate, and Inspire.
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Connections are valuable. Connecting to a global
network of opportunities allows us to join forces
and become stronger together, collaborate,

and share our stories.

CREATING CONNECTIONS
IS WHAT WE DO BEST.
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Innovation is growth, problem solving, creativity and

opportunity seeking. Innovative ideas fuel the fire, and

can lead and change the conversation about Canadian
beef around the world, leading to sustained value.

WE DRAW UPON THE DEEP
EXPERIENCE AND BOLD
CREATIVITY OF OUR TEAM.
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With the freedom to create and lead, we can

connect with the hearts and minds of those who will

tell and hear our story, driving the passion within
our industry and for our product.
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CANADA:
The world’s
perfect place for
raising beef.

CANADIAN BEEF

When we pull these threads together, we weave together a story that is greater
than the sum of its parts, and the essence of this story is what we call the
Canadian Beef Advantage.




OUR BEEF IS GE "l;'
BECAUSE OF CANADA.

We draw upon hundreds of years of human history, millions
of years of Mother Nature, an enduring relationship
between ourselves as humans and the animals we look
after and the beef we eat. In this pact we represent
something vital to our very existence. Canadian beef is not
only a product; it is at the heart of the Canadian way of life
and a way of living.

It is our good fortune to represent Canadian beef.
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£ £ 1t’s fun to get together and have something good
g g gg

to eat at least once a day. That’s what human

life is all about - enjoying things. . J

JULIA CHILD
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Gathering for a family meal is an occasion both common and
precious, an opportunity for sharing and every-day
celebration. At the centre of the table, in the centre of the
plate, is the focus of our attention. It’s the reason why we’re
here. It’s the reason why we have invited you to our table,
our valued guests. We are here to share a simple pleasure

in good health and great food. And in sharing this meal we
strengthen the bonds between us and begin to make

real connections.
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Ouzrs is the privilege of connecting, innovating
and inspiring others to appreciate a world-class
product, handmade honestly and sustainably by
dedicated people who care.
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Suite 146, 6715 — 8th Street NE,
Calgary, AB, Canada T2E 7H7
Tel: (403) 275-5890
info@canadabeef.ca

CANADABEEF.CA

CANADIAN BEEF




