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VISUAL IDENTITY GUIDELINES

Your Logo— English | French

The Logo is the central element in the
Canadian Centre for Ethics in Sport iden-
tity. The proportions of your Logo have
been specially considered for maximum
visibility in all situations, in

sizes large and small for both print

and digital applications.

The primary logo, shown here, should
be used on all items. Special attention
should be paid when using the color
logo, including printing with the high-
est reproduction methods or fabricating
from the best materials, to ensure a
high-quality image.
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VISUAL IDENTITY GUIDELINES

Colour Palette

The colours in this page represent an approximate rendering of the actual panTonee inks to be used in
your logo and identity pieces. For an accurate representation you should refer to the pantonee formula guide.

PRIMARY PALETTE SECONDARY COLOUR

SPOT SPOT SPOT SPOT

PMS BLACK C PMS 484 C PMS 619 C PMS WARM GREY C

CMYK CMYK CMYK CMYK

C=0 M=0 Y=0 K=100 C=8 M=92 Y=100 K=33 C=17 M=14 Y=93 K=38 C=2 M=3 Y=4 K=5

RGB RGB RGB RGB

R=0 G=0 B=0 R=154 G=51 B=36 R=159 G=145 B=42 R=234 G=230 B=227
HTML HTML HTML HTML

000000 9A3324 9F912A EAEGE3
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VISUAL IDENTITY GUIDELINES

Typography— Display typeface, headlines

The primary display typeface is Helvetica Neue Lt Std, Condensed Oblique.
This font should be used for display purposes on corporate communications,
on headlines on both online and print materials.

HELVETICA NEUE LT STD

Lorem ipsum dolor sit

a ABCDEFGHIJKLMNOPQRSTUVWXYZ E l C
abcadefghijkimnopqrstuvwxyz
1234567890

a A Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

g CENTRE _CENTREcuuoey
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VISUAL IDENTITY GUIDELINES

Typography— Display typeface, short copy

The primary display typeface is Helvetica Neue Lt Std, Condensed.

This font should be used for display purposes on corporate communications,

on sub-heads and short copy both online and print materials.

HELVETICA NEUE LT STD

aA

aA
aA

cananaGENTR

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

TR ECANADIEN
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VISUAL IDENTITY GUIDELINES

Typography— Secondary

The secondary typeface is ITC Slimbach. This font should be used for long-format body
copy on corporate communications, on print materials (e.g. memos, fax, letters).

ITC SLIMBACH

aA

aA
aA

CANADIAN

NTRE

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Lorem ipsum dolor sit

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

TR ECANADIEN
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VISUAL IDENTITY GUIDELINES

Visual language— Graphic treatments, words

The following examples illustrate the typographic treatment developed —as visual language support- for the Canadian Centre
for Ethics in Sport identity. This treatment can be applied as a light background pattern, preferably bleeding out of the page.
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VISUAL IDENTITY GUIDELINES

Visual language— Graphic treatments, image/words

The following examples illustrate the typography & image treatment developed —as visual language support- for the Canadian
Centre for Ethics in Sport identity. This treatment can be applied as a light background pattern, preferably bleeding out of the page.

g CENTRE _CENTRE e
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VISUAL IDENTITY GUIDELINES

Implementation— Stationery, business cards

Your business cards convey key information while they are also vital in facilitating a good first point of contact.

FRONT BACK

Rosemary G. Pitfield

DIRECTOR, EXECUTIVE OPERATIONS AND PUBLIC AFFAIRS.

DIRECTRICE, OPERATIONS EXECUTIVES ET LES AFFAIRES PUBLIQUES.

TEL + 1 613 521 3340 EXT 3436
cAm\mANCEN CEL + 1 613 355 0889

° TH I csspo RT gl_, ETH I ou EDSAi"S(IjERT E rpitfield@cces.ca

CANADIAN CENTRE FOR ETHICS IN SPORT
CENTRE CANADIEN POUR L'ETHIQUE DANS LE SPORT

350-955 Green Valley Crescent. Ottawa, Ontario. K2C 3V4
orarr | SEORT TEL + 16135213340 F+ 16135213134 W cces.ca

weswere  casewrin

cAuAgmNCENTRE ENTREGA%BH!
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VISUAL IDENTITY GUIDELINES

Implementation— Stationery, letterhead

FRONT BACK (OPTIONAL)

“tefiieaGon | wEHOOE

350-955 Green Vally Cesoent
Ko

P (619 521-3340

F (6195213130

O 1€ +1 BO0 6727775

Date.
Ottawa,

To Whom It May Concern:

Tatie magna commy nummod do dolore velisis ad eu tet, vel utem dio consend ionsectem zzriustin hendre velis
nonsed dip exer susto consequat lan ut et,si. Tem am qui tat lut ercinci psusciduis ad delendipis ad tet niam nibh erit
ipisi tin venis dolor alit ullut utat, quisi tion hendio corem delenit lore conullan ut wis atuero dio dolobore feuisci
llandre facilla facil ut niameor ercilisit iusci tatet ipit vel ut adiam irilit alit velit nostismodiat wis niate vulla autatio
nsequisl ut ing eugue digna consectem accum doloborem zzrit wissit acidunt veliquisi estion euis digna autatisi et ut
lortin hendipsum velent veliquam, quat.Ut iriustis ex ent niam, veraestrud tisi veliquam feuis alit ipsusci esequam
vullaore tie dipismolore digna conulputpat .

Sed dit praesectet in esequat accum at ad dolor se tis amcommo loborcet num veliquat nos atem dolortin henisi tie
ming cumsandre dui tio ex ea feuis alit ipsusci esequam vullaore tie dipismolore digna conulputpat prat. Oloreet alisl
escete esse eugait wismolor aliquam duiscipit wis etum diat et iure conse venim doleseq uismodio del et nostrud tat
ing eummod tat luptat loreet wisi feuisci llandre facilla facil ut niameor.

Sed dit praesectet in esequat accum at ad dolor se tis amcommo loboreet num veliquat nos atem dolortin henisi tie
ming cumsandre dui tio ex ea feuis alit ipsusci esequam vullaore i dipismolore digna conulputpat prat. Olorcet alisl
esecte esse eugait wismolor aliquam duiscipit wis etum diat et iure conse venim doleseq uismodio del et nostrud tat
ing cummod tat luptat loreet wisi feuisci llandre facilla facil ut niamcorautatisi et ut lortin hendipsum velent veliquam,
quat.Ut iriustis ex.

Sincerely,

Paul Melia
Chief Executive Officer

cannCENTRE GENTREcananien
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VISUAL IDENTITY GUIDELINES

Implementation— Website, homepage

CANADIANCENTR
HIGSsror

FRANGAIS LOGIN

Media Releases

LIVES HERE

CCES Announces the Chair of the
Task Force on the Use of
Performance Enhancing Drugs

in Football and the Outcomes

of the First Meeting—  rearmore &

The Canadian Centre for Ethics in Sport
(CCES) has released its Annual Report
2009 -10.— rearnmore o

The past year has been a busy and exciting one for the CCES. We
ushered in the latest version of the Canadian Anti Doping
Program, explored the ethical dimensions of a number of
contemporary issues and we saw the True Sport Movement
membership edge ever closer to the 2,012 by zo12 target. Most
importantly, and very proudly, we were at the heart of ensuring
that the Vancouver 2010 Olympic and Paralympics Games were
the cleanest Games in recent history. —

Ed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudant

fum, totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis eexplicabo doloremque laudantium, totam rem
aperiam, eaque ipsa quae ab illo inventore veritatis eaque
ipsa quae ab illo inventore veritatis eexplicabo. —

TS corcoring sports

Two-year doping ban sacks [ Search Sports Ethies Issues Most Discussed |5
McGill lineman—  1earmore & [ Search About Bullyin in Sport + ’
+ Ed ut perspiciatis unde omnis iste natus (" Search About Sport Nufrition 2]
« Error sit volup ac ium doloreue laud
+ Totam rem aperiam, eaque ipsa quae ab veritatis
- Explicabo doloremque laudantium, totam rem, eaque. —SPORTS ETHICS ISSUES—
The 2011 WADA =LA TINE, You can be the best you can
@ Prohibited List: —GENDER ISSUES— be and still have fun in sport.
Summary of —MULTICULTURALISM IN SPORT— O Goodcallt
isi — o
Revisions— iearurone o —ABORIGINAL ATHLETES— O Badcall!
PROMIBITED LIST
The World Anti-Doping Agency has i - ©Q Wno cares?
= | released the 2011 Prohibited List and Join our email list for updates
updated the International Standard “aur Emal

for Therapeutic Use Exemptions.

51
Canada The CCES thanks Sport Canada and the Department of Canadian Heritage for their commitment to ethical sport.

©2010 HOME  ENGLISH  FRANGAIS SITEMAP TERMS  CONTACT US
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VISUAL IDENTITY GUIDELINES

Implementation— Powerpoint presentation, key slides

ACTIVATING— OVERVIEW
Values and principles of sport
ETHICS AND DOPING — PRI 010 e
SOMETHING TO THINK ABOUT © Play fair o Strive for excellence
o Ethical Rationale

., ) . o Respect others o Jnclude everyone
Presentation to Speed Skating Officials o Be healthy P —

November 17, 2010—

for Doping-free Sport

© Find the joy o Role of Officials

g GENTRE y B CENTRE g GENTRE ce
TETHICSSrorr | ET Sseomr | LETHIQUES ETHICSomr | ILETHIO

THE THREE FORCES

1 /tg you wair]gt to tll77ui/d a sgipaldggr tt In;lrum uj
e men to gather wood, divide the wo . RS o ; o
and give orders. instead, teach them to Protection Protection s
yearn for the vast and endless sea. 1]
—ANTOINE DE ST EXUPERY

SCENTRE o CENTRE CENTRE s o CENTRE COMRE e,
L S TETHICSSorr | WETHIQUES ETHICSSrorr | LETHIQUES S

CEN
ETHICSSpom | 10
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VISUAL IDENTITY GUIDELINES

Implementation— Ethics, a graphic representation

°® @ PY (] —gﬁg%iisms JUSTICE ® ® Laws ETHICS ' amn  am» r - -—igzlr::
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CANADIAN CENTREIN
ETHICSSPORT

350-955 Green Valley Crescent
Ottawa, Ontario. K2C 3V4

PH (613) 521-3340

F (613) 521-3134

INFO LINE +1 800-672-7775



